BRAND GUIDELIN
~ 2017~




PUKKA BRAND MARK




CORPORATE BRAND MARK

CAMPRIGN BRAND MARK




FOODSERVICE BRAND MARK

FULL FODDSERVICE BRAND MARK




LOGO SIZE AND SPACING

MINIMUM SPACING

LOGO MINIMUM SIZE

LOGO & STRAPLINE MINIMUM SIZE




THE PUKKA PALETTE

BASED ON PANTONE /16C

PUKKA DRANGE CMYK 3 / 64 /100 / 0
RGB 233/ 115/ 5

BASED ON PANTONE 2336C
PUKKRA BLACK CMYK 60 / 54 / 51/ 50

RGB 79 / 74 / 74

BASED ON PANTONE 9064C

— CMYK 9 /6 /12 /0
PUKKA CREAM REB 235 / 235 / 207




Where space permits, we should
always try and use the brand mark
with  taglines. For  maximum
impact  we have developed
versions to suit both light and
dark backgrounds:

When the brand mark sits on a
dark background the straplines
‘Everything's’ and ‘Deliciously Tasty'
should appear in the PUKKA
cream.

When the brand mark sits on a
pale background the straplines
‘Everything's’ and ‘Deliciously Tasty'
should appear in the PUKKA black.

Please reference the colour page for all colours

Sverylhings Deliciodsly Tasy,

PUKKA PUKKA




THE DOS AND DON'TS




PUKKA FONTS

PRIMARY

BIG NOODLE TITLING REGULAR

ABCDEFGHIJKLMNOPQRSTUVWAYL
0123456/89(]:,.?!

SECONDARY

Shirnaty doft Light
Abcdefphijblmnopgutuviiye

0123456789/ /-,.?!

BODY COPY

Akrobat light

Abcdefghijkimnopgrstuvwxyz
0123456789( ;.



FOR ASSET APPROVALS AND QUESTIONS PLEASE EMAIL:
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